
Professional exPerience

from 0 to 6 years of working experience.

international background

90% of students at IE are international

MultiPle backgrounds
Business, marketing, arts & humanities, design, 
engineering and others

IntErnal and ExtErnal CommunICatIon

markEtIng CommunICatIons

soCIal mEdIa and dIgItal markEtIng

CorporatE soCIal rEsponsaBIlIty

puBlIC rElatIons and mEdIa rElatIons

BrandIng and CorporatE IdEntIty

CrIsIs and rEputatIon managEmEnt

“the program allowed me to 

deepen and expand my

knowledge in the Brand 

management field through

its comprehensive and 

hands-on learning methods”.

saskia kristina schupp, 
germany
mCmC alumni (intake 
2011-2012) Brand manager, 
lEgo - Consumer goods, 
toys

the program

Class profile

Key Areas

Career Opportunities

*results obtained with the 2013 survey done with the mCmC students)

Master in Corporate 
& Marketing Communication 

MAnAgeMent + DigitAl StrAtegieS

type
Master Degree

intAKe
OctOber

FOrMAt 
Full tiMe

lAnguAge
english

DurAtiOn
10 MOnths

provides the latest skills in communication with a strategic, 

managerial and an analytical approach. once you complete 

the program, you can achieve managerial positions in branding, 

marketing communications, reputation management, advertising 

management, public affairs, stakeholder management, internal and 

external communication.

of the class found 

a job within the 

first 3 months 

after graduation.

of the alumni 

are working in 

Communications.

are working in 

marketing & sales.

are working in 

Consulting.

91% 48% 47% 10%



Brand Manager     Corporate Social responsibility Manager     Communication Manager     Marketing Manager  
global reputation Manager     Online Marketing Director     Crisis Manager   

Digital Media Strategist     public relations Manager

tYPical Week
• 4 sessions a day.

• 1 hour session of group work per day.

ie Madrid on-caMPus
• you will have the option to participate in the IE

Venture lab.

• Each day you will be able to join after classes the

activities organized by any of the IE Clubs.

Strategic 
Communication
• Issues, Crisis and stakeholder

management

• reputation management and

External Communication

• Internal Communication and

Change management

• Communication management

and Consulting

• Branding and Corporate

Identity

• Corporate social responsibility

• non-market strategies and

public affairs

• media relations and media

training

• Communication abilities

• Visual storytelling

• Visual Communication

01
Business and 
Management
• strategy

• Entrepreneurship

• Ethics and Corporate

governance

• problem solving for teams

• team management

02 04
Business Analytics
and research Methods
• research methods in

Communication

• data Fluency

• measuring Intangibles and

kpI’s

global Digital 
Strategies
• globalization, Business, and

media

• technology Innovation

• Customer-Centric Business

and digital transformation

03 05
MArKeting
• strategic marketing 

• digital marketing and

advertising  

• Content marketing  

• Events management  

• strategic sponsorship and

partnerships management  

FinAl COnSulting 
prOJeCt
you will develop a final 

consulting project for a real 

company, applying the skills 

that you learned throughout 

the program.

CAreer FitneSS
you will receive a series of 

classes from the IE talent & 

Career Center that will help 

you be prepared to enter the 

job market.

MCMC MODuleS & COurSeS

may Jun JuloCt noV dEC Jan FEB mar apr

Business Analytics and research Methods

MArKeting

FinAl COnSulting prOJeCt

TERM 1 TERM 2 TERM 3

Winter 
Break

Easter 
Break

Career fitness

Strategic  Communication

Business and Management

glOBAl DigitAl StrAtegieS

Please Note: the information contained in this brochure is subject to change. IE reserves the right to modify program content, regulations and policies when 
deemed appropriate and in the best interest of the IE community. please contact th e program management team should you have any queries.


