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Today, we will cover...

N O U NWN -

What is a Professional Portfolio?

Who is your audience?

Which type of professional are you?
Which format suits you better?

Which type of structure suits you better?
What should you include?

Next Steps



What is a professional
portfolio?

A portfolio is...

NORWAY i THAILAND

..one of the most
important marketing tools
a designer should possess.

a timeline and record of
experience that
demonstrates your skills,
methods and capabilities.

VIHIDIN

Source: www.karinasirquiera.com



https://karinasirqueira.com/projects/wwc/
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Garden City Essentials Super! Burgers & Fries

SKINGARE VISUAL IDENTITY FAST FOOD VISUAL IDENTITY

View Waork View Waork

| |
E‘u« B
— T ——

The Merchant Ale House Liebling Wines

VIRTUAL WINERY VISUAL IDENTITY

View Work

Source: www.jordanversluis.net

What should a professional
portfolio show?

A portfolio needs to
show and provide...

..a clear image of the range,
amount and diversity of your sKills,
knowledge and current experience.

..proof that you are capable and have
experience in different fields and
with different techniques and tasks.


https://www.jordanversluis.net/
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Who is the
audience?



Target audience

Recruitment approach Client approach

P3 H
f

4 § ¥

¥ = B
i .

14

4
(
87 DR
I8  RlE 1 % {
= ' M g

Ns

[V




Recruitment
approach

Do some research online...

Try to find out how the recruitment
process will be and who will be reviewing
your material (HR, Manager, Director, etc...)

Show in your portfolio that you fully
understand the role you are expected
to perform, but also offer a fresh and
innovative point of view.

Consider the company's needs and wants




Client
approach

Do some research online...

«  Tryto find out information about
the company/client and their
objectives.

- Highlight the projects that are
most relevant to them and focus
on those that you think can bring
a new perspective to the firm.
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Which type of
professional are you?



Design Roles

Product Designer
Service Designer | |
Interested in the design of
Webs and Apps and
prototyping physical objects
and products.

Conceptual development of
services and products.

Roles

 Strategic Design Manager Roles

« Communication Designer * Product Designer

Processes and Services Digital Product Designer

Designer

Web Designer

Intelligent Services Designher App Designer

Researcher

Designer at scale




Design Roles

User Experience

Designer (UX)

Improve the interaction
between product and user.

Roles

« User Experience Designer
* Interaction Designer
« UX Researcher

* Motion Designer

User Interface
Designer (Ul)

Focused on the look and feel
of products and services.

Roles

» Creative Graphic Designer
* Visual Designer

» Digital lllustrator

» Packaging

* Art Director
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Which format suits

you better?
V.



TYPES OF FORMATS

Classic Digital Web Based



TYPES OF FORMATS

Classic Digital Web Based



Classic version oo

« An actual book of various sizes with printed
examples of your work still serves a purpose in
today’s “digital world.”

 There are several ways to present such a portfolio,
from placing prints in a pre-made book with
sleeves, to creating your own custom bound book.

JHONATHAN DOE

POR
TFO

L10

Source: adekfotografia template on Creative Market Source: www.prestophoto.com



https://creativemarket.com/adekfotografia/2875125-Graphic-Design-Portfolio-Template
https://www.prestophoto.com/create/portfolio-printing?srsltid=AfmBOooQlzb-kXZiewac41Al7NE_98tPPtKFtR4nDtDrfFidMveMyHlw

Classic version

Source: penguin.co.uk

Advantages

« Shows your work in its actual, final format
» Great for showing off print design

« Can be brought to a meeting and shown
without a computer

Drawbacks

* Must be delivered by mail or in-person

 If you happen to meet a potential client or
employer, you are left without a portfolio


https://www.penguin.co.uk/about/company-articles/how-do-i-create-a-graphic-design-portfolio

Digital version

o A v 1 of 38 — | + AutomaticZoom v BELTZ2ZE 601

LOUI SE CARRIER Brand Identity Rug Couture Brochure Page 11/36

Creating a portfolio as a PDF
iIs becoming more and more
popular.

rug CoUtUYe s founded in 2008 witn
the ing the and

Using Acrobat, multi-page
PDFs can be created from
layouts created in a graphics
software program (such as

InDesign or Photoshop).

inara interiors
fug Ca

The result is a brochure-style
piece that shows examples

H Rug Couture Brochure
Of yo u r WO r k a | O n g W I t h r u cout u re Cover and two sample spreads. Museo was paired with Museo Sans to provide a
g broad typographic palette. The layout and type treatment were kept clean and

d eSC r i pt i O n S Of p roj ects a n d winwrugcouturecom | Despoke rugs :;?;Tn?;:i::g‘;:e::;:‘:e?i’:; I:I::r‘:i:;é the inclusion of case studies and
related information.

Additional Credits: Digital printing by The Lemon Press.

Source: Louise Carrier

»


https://static1.squarespace.com/static/5bc744c7f4755a3ead4af487/t/5ddd41ce880bee44736bf12c/1574781427689/Louise_Carrier_Freelance_Portfolio.pdf

Digital version

Advantages

« Easy to emalil

» Control over layout without having to worry about
browser and web issues

* The PDF itself serves as an example of your layout
and typography skills

« Can be printed with consistent results

» Relatively quick and free to create

Drawbacks

* Relies on the user to save and open the file

» Less effective for showing web design projects

Source: Hortencia Montemayor



https://www.utrgv.edu/design/_files/documents/spring-2021/meraki/hortencia-montemayor/portfolio.pdf

Digital version

Advantages

« Easy to emalil

M HORTENCIA
MONTEMAYOR

» Control over layout without having to worry about
browser and web issues

* The PDF itself serves as an example of your layout
and typography skills

« Can be printed with consistent results

» Relatively quick and free to create

Drawbacks

* Relies on the user to save and open the file

» Less effective for showing web design projects

Do not under any circumstances send JPEGCs or PNGs,

. this will look extremely unprofessional!
Source: Hortencia Montemayor



https://www.utrgv.edu/design/_files/documents/spring-2021/meraki/hortencia-montemayor/portfolio.pdf

Web-based
version Mo (S

* A web hosted portfolio, is a digital
portfolio that has been uploaded and
stored onto a specific website.

* This could be a section on your own
personal website or more commonly
a dedicated hosting site such as
Behance or issuul.

ADAPTIVE
FUTURISTIC HMI

FROM STCP
Ts

Source: Tulsi Nyati's portfolio, hosted on Behance



https://www.behance.net/
https://issuu.com/
https://issuu.com/solandisstudio/docs/portfolio_2022
https://www.behance.net/5ff3b63d

Web-based
version

Advantages

« Easy toshare

Can be updated at any time without having to
send out a new document or print out a new book

Can provide a look into your personality

Allows for an interactive presentation of your work
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Drawbacks

The most time consuming to create

You have to worry about it looking or
behaving differently fromm computer
to computer

You need the technical knowledge to
setit up

Expensive to hire someone to
develop it for you

In Mmost cases you will have to pay for
a domain name and monthly web
hosting

Squarespace templates for portfolio websites



Classic Digital Web Based



Classic Digital Web Based



Key drivers
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Size

If sending your portfolio in a PDF format, make sure that the file size is no
larger than 5MB (I5MB max) to enable it to be easily sent via email.

If using WeTransfer or Dropbox keep in mind that this adds an additional
layer of inconvenience for the interviewer and the link to it is temporary.

Scale

Ensure that your portfolio can be read at smaller scales, larger scales are
generally fine and rarely required, but an A3 portfolio is very likely to be

printed at A4 by the interviewer (saving paper and ink), and so must be

legible for it to be successful.

Source: Kate Margolis


https://wetransfer.com/
https://www.dropbox.com/
https://www.rdd-design.com/Kate_margolis_portfolio2.pdf

Key drivers

Size

If sending your portfolio in a PDF format, make sure that the file size is no
larger than 5MB (I5MB max) to enable it to be easily sent via email.

If using WeTransfer or Dropbox keep in mind that this adds an additional
layer of inconvenience for the interviewer and the link to it is temporary.

Scale

Ensure that your portfolio can be read at smaller scales, larger scales are
generally fine and rarely required, but an A3 portfolio is very likely to be

printed at A4 by the interviewer (saving paper and ink), and so must be

legible for it to be successful.

Source: Kate Margolis

The easier you make it for the recipient to view your work the more likely they
are to engage with it ...it's not always initially based on the quality of work!!


https://wetransfer.com/
https://www.dropbox.com/
https://www.rdd-design.com/Kate_margolis_portfolio2.pdf

S

Which type of

/ structure?



The structure

Cover Index CV

(optional)

Project A Project Z



The structure

Cover CV

(optional)

Index

Project Z

Project A



Front cover

HOME MOTION ABOUT

Hi, 'm Amy, a creator that
designs for creators.

Mo Recordings

Lightweight interactions for sketching out songs PRODUCT DESI

Source: www.amylalai.com



https://amylalai.com/

Static or dynamic
structure?

&

Slaykei i 2

Work  Appreciations

() Graphic Designer and lllustrator
@ Belgrade, Serbia

¢
N
¥ Message \ 8
=
Tipografija S
Tipografija Project Views 225,461 |
>
Appreciations 18,811 v
Followers 5,028
Following ns

ON THE WEB
@ Pinterest
@ oribbble

@ instagram

=
=
]
=
=
el
g
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LINKS

At il it e Won a graphic design scolarship at
e e
T

1544 BADEM

Cokolada &3 m =

HIINSNYE ¢ ¢
LRUA:

Source: Slaykei, 2021

Source: Slaykei Behance profile



https://www.behance.net/gallery/130706759/Portfolio-book-2021?tracking_source=search_projects|portfolio+book&l=0
https://www.behance.net/Slaykei

Karolis Kosas is a product designer
at OpenAl, previously Stripe.

CUJO — Home Internet
Security

CUJO is a home internet security company, providing the power

of enterprise security solutions in a simple and elegant device. |
helped CUJO shape their brand and user experience.

See more

Source: www.karoliskosas.com



https://karoliskosas.com/

LET’S TALK DESIGN — ON THE HOUSE.

1-513-600-4185 MASON@MASONPING.COM

JoriiHE

T

HILL

Source: www.masonping.com



https://masonping.com/

Key concepts

Layout Order
Avoid clutter and don't be afraid of white Reverse chronological order; It helps to tell
space. If you use little white space, ensure the story of your professional development
your layout is clearly structured so that the and your career.

portfolio's contents are easy to absorb.

& BACK

Play FINAL TOUCHES
Testing with users

Detai IS | o i
Often, the strength of a graphic design lies in .
small details. Use certain layout rules
consistently and it will give your portfolio a
sense of cohesion.

Source: www.amylalai.com



https://amylalai.com/play-case-study

We want to be
thoughtful about how
a person engages
with their
environment on a
day-to day and solve
for two scales: macro
and micro.

raptstudio.com

Rapt Studio

Rapt Studio's work blurs the boundaries between
space, brand and digital. | helped to define Rapt’s
online content strategy and design a website
showcasing over 20 years of cutting edge work for
Google, IBM Adobe and the likes.

See more

Source: www.karoliskosas.com



https://karoliskosas.com/
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What should
you include?



Content

As you progress through school, internships and professional
life, so too must the content of your portfolio:

Student

Your portfolio will most
commonly consist of academic

and theoretical work from school Recent Graduate

Your portfolio will most
commonly consist of a

diverse mix of academic and
Junior Professional internship experience.

Your portfolio will most
commonly consist of a greater
and more diverse mix of
professional experience.



Self-evaluation
process

Selection of successful projects and experiences

d

Dominik Scherrer

Avoid the trap of presenting every single project

326,584
12,376

Aim to show only your best and most relevant work

4163
Following a9

If you have doubts about a project, its results, or you think
it doesn't suit the firm'’s profile, leave it out.

Demonstrate your range of skills, diversity of experience
and be available to present it in a variety of media.

Source: Dominik Scherrer Behance profile



https://www.behance.net/dominikscherrer1

Set of skills to display

Visual / graphical communication
(software and digital skills)

Industry involvement (blog, published
work)

Hand sketching and drawing (freehand
/digital)

Visualization (showcasing atmosphere,
story, narrative)

SHOP NEW
ARRIVALS

Versatility (showing other interests such as
photography, sculpture, furniture design,
filmm making, model making)

Sources (top to bottom): Slaykei, Jordan Versluis, Ramachandran



https://www.behance.net/gallery/142797883/STREET-ART-FESTIVAL-Poster-collection
https://www.jordanversluis.net/work/garden-city-essentials
https://whyramachandran.design/About

How to classify content

ADNTY

OSEURN FASHION BEAUTY LIFESTYLE INTERIORS ABOUT

Portfolio content can be classified

60 Campaign ' 1 under three main principles:
e@tive Direction +
On-set’Art Direction _« Topic based

Project based

amy@amyosburn.com

Feature based

Contact

Source: www.amyosburn.com

Static versions of the Portfolio such as Classic and Digital ones are normally focused in the first two
groups and allow you to provide more in depth information. Dynamic versions such as the Web based
option allow you to combine the three approaches and to have an agile approach to your projects.


https://www.amyosburn.com/about

Source: www.sorry.land

Project-based

Harry's —

I a ss I I a I o n Wi bt DESign . Design’
c l c t UX Design, Email Design & Development

Examples of this type of
classification are;

+ Company Branding

- Company Packaging Magic Spoon -

Web Design, Copywriting,
Email Design & Development

« Movie Advertisement
+ Events Campaign

+  Social Media Campaign

Otherland —*

Web Design, Art Direction, Copywriting,
Social, Email Design & Development



https://sorry.land/

Company branding

Shaping the
future of G
therapeutics

Nobel Prize winning
Al-powered protein design
+ novel high-throughput
screening

e ph G s L = e b

JAND-CRATTED, EMALL BATOH AN ERATTED. SMALL BATEH AAND-ERAFTED. SMALL BaTE

LIMITED EDITION

' Source: www jessicajonesdesign.com
See more projects.



https://www.jessicajonesdesign.com/

Company branding

pre e LY T e L i

MAND-CRAFTED, SMALL BATCH HANG-CRAFTED. SMALL BaTcH WAMD-CRATTED, SMALL BATEH

LIMITED EDITION

Maverick Chocolate Co. brand Maverick Chocolate Co. hand crafts chocolate bars from ethically sourced beans.

identity Headquartered in Cincinnati, Maverick's packaging features vintage engravings of
intrepid mavericks and their whimsical flying machines, a nod to the company
founder’s previous career in the aviation industry,

The distinctive packaging design is a ritf on wine bottle labels, suggesting an
indulgent treat. The red and black palette is instantly recognizable and stands out
in the market. The textured die-cut envelopes fold into reclosable wallets, a
unique feature.

Company founder Paul Picton stated, “Your design is a key element to our
success. Everyday someone comments on how beautiful our packages are”

mrosTs

SHARE f P v =

RICK

CHOCOLATE ¢g

-— —
T —

- e —2,.

Source: www jessicajonesdesign.com



https://www.jessicajonesdesign.com/portfolio/maverick-chocolate-co/

Company branding

On the Road Music brand identity On the Road Music provides music lessons in Alpharetta, GA and the Atlanta area
Along with in-home lessons, Road Crew instructors offer group classes, summer
camps, and Road Shows where students can perform and play with others. The
vibe is relaxed and casual, and they believe learning music should be a cool
adventure. In branding this music school, we wanted to capture that spirit of fun

and exploration. We took inspiration from American road trips and national parks.

ONTEtD

Music lessons that
come to your home

s o
e

Location Goes Hers

SPRERD THE WORD

REFER A FRIEND.
YOUR NEXT LESSON

on oon cacrs a5

o r

ONTHE : ONTHE ROAD ONTHE ROAD

MusiE musie

SPRING HALLOWEEN
ROAD SHOW

2y & Date
-830

e ro it vemsc

IS FREE.

Examples of sacial media posts show the brand look and feel. At On the Road, they like to
say that music is a journey. We translated that metaphor into pictures of a road going
through different landscapes. 1 created Al illustrations with a warm, vintage travel poster
style. Along with a library of holiday, desert, woods, snow, city, coasts, houses, and other
images, the brand's style guide has text prompts for creating more as needed.

Shapes based on highway signs are used throughout the brand.

LEVEL

02

5
5

68
®OD

ROAD SHOW

Location Goss Here
‘dctsber XX

WHAT PARENTS ARE SAYING
* kKA

53/
&

2mx coLoRs

210 COLORS

The color palette is a mix of retro, feel-good hues. 1 named each one after a song title, just
for fun. The colors can be mixed and matched to make a huge array of different merch, or
to denote different curriculum levels.

Source: www jessicajonesdesign.com



https://www.jessicajonesdesign.com/portfolio/maverick-chocolate-co/

Social media campaign

g.& y s - 3 : - > £
SKIN HEALTH ALLLIANCE MY DAILY LEADERSHIP LIZI'S GRANOLA & MUESLI
INFLUENCER MARKETING / SOCIAL ADS | SOCIAL MEDIA INFLUENCER MARKETING ; SOCIAL ADS /

SOCIAL MEDIA SOCIAL MEDIA . .
Source: www.katiebarbermarketing.com



https://katiebarbermarketing.com/katie-barber-digital-marketing-freelancer-portfolio/

Social media campaign

RAI ONDENSED BOI

T

™ sin  HEADLINE
2" (0PY LOOKS

; |_J's|{g; WRAF I-IKE “'“s s

»

U | su .
pporting

NNAMON TU ooy looks

RANDE BURRITO fii

Source: Stanley Street Design



https://www.behance.net/gallery/189965507/TACO-BELL-Brand-Launch-Campaign?tracking_source=search_projects|social+media+campaign&l=10

Social media campaign

The CHALLENGE

As a pop culture icon, Netflix sought a partner Netflix and The Source defined editorial pillars,
fluent in TikTok's language and capable of scaling
production to meet the demands of the vast
Netflix offer. The challenge lies in leveraging the
abundance of available content to innovate and
follow emerging trends.

tone of voice, and intelligent content production
methods, working seamlessly as one team. A
dedicated team manages the TikTok account like a
media outlet, producing 30 to 45 videos monthly,
in constant collaboration with the client.

Réussir une entrée
selon Doumbe

Les plus beaux outfits
de la soirée Bridgerton =

”~ -5

Source: www.thesource.social



https://www.thesource.social/cases-studies/netflix

Topic-based classification

Examples of this type of

classification are:
Illustration
Graphic Design
Branding
Art Direction
Photography
Social Media
Web Design

Film

HERE ARE EIGHT SERVICES AND PROJECTS TO KEEP YA GOING!

Infographics

W)

Logos

(7)

lllustrations (15)

Social Media

Songs

Packaging

(8)

Installations

Source: www.mousey.design



http://www.mousey.design/

lllustration — textile design

Source: Dina Moshkalo


https://www.behance.net/gallery/245015291/Modular-Print-Design?tracking_source=search_projects|textile+design&l=4
https://www.behance.net/gallery/243815251/Palms-print?tracking_source=search_projects|textile+design&l=7

lllustration — packaging design

Source: LYM DESIGN STUDIO Source: WIDARTO IMPACT



https://www.behance.net/gallery/248521129/TEMPO-Brand-Identity-Packaging-Design?tracking_source=search_projects|packaging+design&l=3
https://www.behance.net/gallery/232134561/A-Better-Kind-of-Syrup?tracking_source=search_projects|packaging+design&l=11

lllustration — campaign design

Character

Mes! Riso, your big sibiing here o help you get comforiable
with the mental health med & sareost

Source: Charlie Togqué Source: Imogen Cupido


https://www.behance.net/gallery/190858031/IKEA-app-campaign?tracking_source=search_projects|campaign+illustration+design&l=6
https://www.behance.net/gallery/206664653/Work-in-Progress-Mental-Health-Campaign?tracking_source=search_projects|campaign+illustration+design&l=19

lllustration — children’s book design

Source: Luis San Vicente

Source: Fajar Afif


https://www.behance.net/gallery/244253945/Big-Blue?tracking_source=search_projects|children%27s+book+illustration&l=3
https://www.behance.net/gallery/240900999/Childrens-Book-Illustration-Portfolio?tracking_source=search_projects|children%27s+book+illustration&l=0

Graphic design - visual identity

Shining a light" on a world
of information’ to create
accurate insights”’ into
your customers’ patterns
of behavior,” providing
the foresight to inform
strategic decisions.

Source: Ensemble Design Studio Source: Mushi Matcha



https://www.behance.net/gallery/222647489/Apollo-Brand-Identity?tracking_source=search_projects|visual+identity&l=0
https://www.behance.net/gallery/233491497/Mushi-Matcha?tracking_source=search_projects|visual+identity&l=4

Graphic design — art direction

R BUPTTL [
i . IL EATRO CHE " \
ik
COINVOLGE 40T
nwmmn 4 = BELLA . .
VBN =

A anepn
Accorciamo le distanze P PFE\)];:;E‘;(?\'JE

Q0L0sA
DA CONDSCERE:

PETER BROOKS

Source: Stefan Eduard Rosu

Source: Petrikér


https://www.behance.net/gallery/247469915/Melt?tracking_source=search_projects|art+direction&l=5&bid=198641
https://www.behance.net/gallery/232787161/Nice-Work-But?tracking_source=search_projects|art+direction&l=0

Graphic design — exhibition design

Source: Vojtéch Kovarik and David Costa



https://www.behance.net/gallery/245675865/It-Breathes-Interactive-Installation?tracking_source=search_projects|exhibition+design&l=3

Graphic design — editorial design

SYININ

' Main Circulction Rioute
G Dewel-semant Entrances
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L Fon
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‘The Chinase Urivarsity of Hong Keng. = womation|
Jockey Ciub Institate of Ageing € 21 Fegration

Source: Toby Ng Source: Cunhay Hasanova



https://www.behance.net/gallery/231570009/Issey-Miyake-Magazine-Editorial-Design-2025?tracking_source=search_projects|editorial+design&l=3
https://www.behance.net/gallery/229790773/Curating-Homes?tracking_source=search_projects|editorial+design&l=19

Feature-based classification

Examples of this type of

classification are; The Connection

Mood
Color
Size

Shape

Material

Technique

#CBDBCE

Trustworthy - Growth \ | Professional ' Comfort | Balanced | H#FFFFFF

Source: Dude Studios


https://www.behance.net/gallery/239787149/Moodboard-for-Medical-Brand?tracking_source=search_projects|moodboard&l=9

Mood portfolio

Logo

FIT AND FREE

WITH STEPHANIE

Colour Palette

.. [')“')(fu. sbedefehiil
‘i"ll-l\-J:)

Kon Social Media Alz Logo Pat

- e SR NG
OJ O v @ %t,[AND FREE 3}5 @

Mood Board

LADY BOSS 5TUDIO

Source: Justinmind



https://www.justinmind.com/blog/mood-board-examples-design-website-app/
https://www.justinmind.com/blog/mood-board-examples-design-website-app/

Material portfolio

meraki

[ may-rah-kee ] » Greek

To put something of yoursell
inte your work,

Soul. Crealivily. Love.

Source: Le Bureau


https://www.behance.net/noemiebrissarddesign

Technique portfolio

DYSONPROJECT

eclally cold water at the

0 Of the anower

Source: Cachuaminglou



https://www.pinterest.com/caohuaminglou/product-design-sketching/

Common mistakes

Too much information O w~ THESETTINGS
Lack of hierarchy

Typos and mistakes

K AKX AKANK

Excess of creativity

Source: Tik-Tok


https://www.google.com/search?sca_esv=9e14c540528a302f&sxsrf=APpeQntpD7YixzZGkIrC1I6pNOq8Mct36A:1782834978423&udm=2&fbs=ABfTbFVyMZGZf1hfvX9uKjN_-G8c4u0nXx4bEIpwm1lnNH832b1sC3PQ-MLX4CbUrRwXd2yNedIem9nd7RgsOyXQ2j2oAa8qy8WbH0iGE-5vqVFx9_-dGzwc7FsRQN6131gwWxSB73bAqh5L3LXb3XOpF5N0hnzzcg0Gx2WmOO9kaSAzqecp7zvIdN_MgvWsnTYu8YrkQy-s&q=bad+design+portfolio&sa=X&ved=2ahUKEwib0dPsqa-VAxWdOfsDHQYeNyEQtKgLegQIEhAB&biw=1138&bih=515&dpr=1.68#sv=CAMSURoyKhBlLWdyUkpWdjd3UWRWMXhNMg5nclJKVnY3d1FkVjF4TToOWmJLUlhiVGoxSW1WaE0gBCoXCgFzEhBlLWdyUkpWdjd3UWRWMXhNGAEwARgHIOCl1NsLSggQARgBIAEoAQ
https://www.google.com/search?sca_esv=9e14c540528a302f&sxsrf=APpeQntpD7YixzZGkIrC1I6pNOq8Mct36A:1782834978423&udm=2&fbs=ABfTbFVyMZGZf1hfvX9uKjN_-G8c4u0nXx4bEIpwm1lnNH832b1sC3PQ-MLX4CbUrRwXd2yNedIem9nd7RgsOyXQ2j2oAa8qy8WbH0iGE-5vqVFx9_-dGzwc7FsRQN6131gwWxSB73bAqh5L3LXb3XOpF5N0hnzzcg0Gx2WmOO9kaSAzqecp7zvIdN_MgvWsnTYu8YrkQy-s&q=bad+design+portfolio&sa=X&ved=2ahUKEwib0dPsqa-VAxWdOfsDHQYeNyEQtKgLegQIEhAB&biw=1138&bih=515&dpr=1.68#sv=CAMSURoyKhBlLWdyUkpWdjd3UWRWMXhNMg5nclJKVnY3d1FkVjF4TToOWmJLUlhiVGoxSW1WaE0gBCoXCgFzEhBlLWdyUkpWdjd3UWRWMXhNGAEwARgHIOCl1NsLSggQARgBIAEoAQ
https://www.google.com/search?sca_esv=9e14c540528a302f&sxsrf=APpeQntpD7YixzZGkIrC1I6pNOq8Mct36A:1782834978423&udm=2&fbs=ABfTbFVyMZGZf1hfvX9uKjN_-G8c4u0nXx4bEIpwm1lnNH832b1sC3PQ-MLX4CbUrRwXd2yNedIem9nd7RgsOyXQ2j2oAa8qy8WbH0iGE-5vqVFx9_-dGzwc7FsRQN6131gwWxSB73bAqh5L3LXb3XOpF5N0hnzzcg0Gx2WmOO9kaSAzqecp7zvIdN_MgvWsnTYu8YrkQy-s&q=bad+design+portfolio&sa=X&ved=2ahUKEwib0dPsqa-VAxWdOfsDHQYeNyEQtKgLegQIEhAB&biw=1138&bih=515&dpr=1.68#sv=CAMSURoyKhBlLWdyUkpWdjd3UWRWMXhNMg5nclJKVnY3d1FkVjF4TToOWmJLUlhiVGoxSW1WaE0gBCoXCgFzEhBlLWdyUkpWdjd3UWRWMXhNGAEwARgHIOCl1NsLSggQARgBIAEoAQ

Final tips

THE
SPANISH BOOT COMPANY
o | |

Source: Stuart Horwood

Portfolio should be aligned with your CV
Less is more here, so quality over quantity
Match your skills with the company needs
Include team projects

Don't be afraid of blank space

Update frequently

Pay attention to fonts and grammar


https://www.behance.net/gallery/188290347/Spanish-Boot-Co
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NeXxt steps...



NeXxt steps

Design your Portfolio Strategy ¢ @e-00+0 nnt

Follow the Index questions to make
sure you cover all the relevant points

Draft an initial version of it




THANK YOU!
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